11" Issue

June 2014

Editor
Dr. Nehal Kalavadiya

Scanned by CamScanner ‘



Scanned by CamScanner



|
i
-
b

i ool ey i A 2 WSR-S AR ANl — |

ST Sal A, AsAle e q

PRl (A il ARl Hersia-d WRAY — AU Ad. suHRAL ........ W
agsdla Ras — B4 @, aRal.................. 19

Aleue MR A Yl : wena 214 wRadH — 31, Rgy wa
HRiAL welui a.wqouq—g'wd&\-t A, HRAZ.o e 3

9961l AN — SHACUS AR, W2 W
AR 215 HARERS st — AR A HSL...oeee W

el ullgf woL2 scll Al ey’ — g Riaeus A, qrdl.... ... R
oURal-Al 5048 A a2t GeloL — BaRRiS A, ML ... 3y

ARt 124 AR yularel Adel — weid AU, siedl............... 39
gatdRul A5 Al - : Rarlidls — . yakie 4. Ad4l....¥o
‘ofauldl AR Aelladl 21 dls Ade-idll ol R - 3T sl w24, ¥3

5102 selll Gt Ayl alag Riaviel ea-iad 2R — Ryu y. Aadl... s
siadlsiardl Rias 1 — DAagiR A, Wes....onenee ¥¢

AHAYRUBHE AHALAAR — HL. 2% 2R, 3R

A

IR AT HET : TF IR — B, ST T M 56

MWW awwﬁ
< ¥ ft e amwm.

Scanned by CamScanner



e

17. FUNCTIONAL AND STRUCTURAL APPROACHES OF THE HIGHER
SECONDARY SCHOOL STUDENTS -

DR. HIREN M. CHAUDHARI...ccccciiintrirnnsnsssssssssssmsasassssssssssmsssssassssnes 142

18. llNNOVAT]VE METHODS IN ENGLISH LANGUAGE LEARNING AND
TEACHING - KESHAKUMARI D. TIWARL...covinurunnreens 149

19. A STUDY OF COMMUNICATION SKILLS AMONG THE STUDENTS IN
THE B. ED. COURSE - PALIBEN LAHANUBHAI GANVIT....cccoosninnan 152

20. A STUDY OF ISSUES AND IMPLICATIONS OF TEACHING ENGLISH AS A
SECOND LANGUAGE IN THE SCHOOL LEVEL -
DR. TWINKLE H. SHAH...cccconminmcssesscinsrsscsssssscsss 164
21. A STUDY OF SCIENTIFIC CREATIVITY AMONG HIGHER SECONDARY
SCHOOLS STUDENTS - DR. ZANKHANA JANI........ 169
22. Financial performance of RRBs Before and After Amalgamation -

Dr. Minaxi M. jariwala, Dr. Martina R. NOTONh@. . cummmeesessmssesesssses 173

? gfiere) ¥ fAded
I RS o ST B |
YYD GRS eidl & dfey i € |
g F WS SHTeral HT A o, R van sl e |
e & |
5. YUeE AESNIGE g8 Wi H ¢fdd &) — ayudh2013@gmail.com
W & U s Afard R | e
| @ greed Wed T8 § |
6. wETeE ORIt @ fog TERAFONT-VARUN <) & for¢ KRUTIDEV-
L 10 3ASh 3 &Y TIMES NEW ROMAN Wie ¥ efba ovar % Ufa
B | MEeE & forv sifiean wrewaiar 1000 e @Y AT |
7. gy @ forg T e Aferd var sl 89 &1 wEeE <
8. aﬁmﬁmﬁmﬁmaﬂ,wmmﬁwﬁm
|
9. ‘amgy W yefd e @ fgr wowe & fAoh &N, o
HUEA—HUSH &1 P18 afdcd A&) grm | e ¥ & fag & fag
1, HoEd W RrEr 8 |
10. Rl gHeE & Ay § uga—wvea @1 Aok sifte | Smem |

-l

- s - — —— ey

Scanned by CamScanner



ISSN: 2321-2160

Financial Performance of Primary Agricultural Marketing
Co-operative Societies of Gandevi Taluka in Navsari District 1

( Dr. Martina Noronha\
Vice-Principal,
SPB Eng. Med. College of Commerce, Surat

Dr. Rashmi B. Mehta
Associate Professor
\ Rofel Arts and Commerce College, Vapi)

Abstract:

A co-operative is generally viewed as a socio economic organization that can fulfill
both social and economic objectives of its members and has welfare of its members at its
heart. Robert Owen, the father of co-operative movement was fully convinced that no
amount of external assistance could improve the lot of workers except their co-operatives.
The co-operatives provide opportunities for capacity building for its members and service to
the society. It is especially beneficial to poor farmers and weaker sections of the society.

The main objective of the study is to evaluate the financial performance of all Twelve
Primary Agricultural Marketing Co-operative Societies of Gandevi taluka in Navsari
District. The financial performance of the Twelve Primary Agricultural Marketing Co-
operative Societies of Gandevi taluka were examined using six financial ratios. The reasons
for the difference in profitability among the co-operatives depends on how effectively the
management is generating profit on sales, total assets and managing their investments. The
study reveals that the profitability position of the co-operatives was very weak.

Section:1 Introduction

Formation of social groups is the outcome of reflexive co-operation. Dr. C.R. Fay
defined co-operatives from socio-economic point of view. According to him “Co-operative
is an association for the purpose of joint trading among the weak and conducted always in an
un-selfish spirit on such terms that all who are prepared to assume the duties of membership
may share in its rewards, in proportion to the degree in which they make use of their
association”.

Agricultural Marketing Co-operative Societies in Gujarat

The co-operative sector in Gujarat has emerged as one of the largest in India with
58,459 societies of various sectors. South Gujarat is the mother land of co-operative sectors
with 271 societies in agricultural sector, 17 societies in sugar sector and 2,278 societies in
dairy sector: '

Gandevi Taluka is predominantly the area of co-operative movement since
independence. Freedom fighters of this taluka thought of a co-operative structure to save the
farmers from the private traders and money lenders. In 1948, Gandevi Taluka Khedut
Sahakari Sangh Ltd was established as a co-operative federal body at taluka level. Likewise,
12 primary village level agriculture marketing co-operative societics were also organized at
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Section:3 Research Medhodology

Objective of the Study

‘ The main objective of the study is to evaluate the financial performance of all twelve
Primary Agricultural Marketing Co-operative Societies of Gandevi Taluka in Navsari
District.

Nature and Source of Data

The nature of data which is collected and used for this research is secondary in
nature. The relevant and required data has been collected from journals, dailies, annual
reports, magazines and websites of selected Primary Agricultural Marketing Co-operatives
and through various search engines.

Sample Selection
All twelve Primary Agricultural Marketing Co-operatives Societies of Gandevi Taluka
have been selected and compared for their financial performance for the year 1998-99 to
2007-08. Primary Agricultural Marketing Co-operative Societies selected for the research
work are as follows:
Amalsad Vibhag Vividh Karyakari Sahakari Khedut Mandli Ltd Amalsad.
Bilimora Vibhag Vividh Kayakari Sahakari Mandli Ltd., B:hmora
Nandarkha Seva Sahakari Mandli Ltd.,,Nandarkha.
Gandevi Taluka Kantha Vibhag Khedut Seva Sahakan Mandli Ltd., Kalamtha.
Manekpore Vividh Karyakari Khedut Sahakari Mandli Ltd., Manekpore.
Shree Kheti Vikas Seva Sahakari Mandli Ltd., Ajrai.
Ambbheta Seva Sahakari Mandli Ltd., Ambheta.
Kharel Vibhag Vividh Karyakari Sahakari Mandli Ltd., Gandeva.
Gandevi Vibhag Vividh Kayakari Sahakari Mandli Ltd., Gandevi.
10 Dhanori Seva Sahakari Mandli Ltd., Dhanori.
11. Kesli Sah Pati Seva Sahakan Mandh Ltd., Kesli.
12. Gadat Vibhag Vividh Karyakari Sahakari Khedut Mandli Ltd., Gadat.

SO ®NA U s W~

i Data Analysis

~ Various ratios have been used to evaluate the financial performance of Primary
Agricultural Marketing Co-operative Societies of Gandevi Taluka in Navsari District.
] ANOVA Test has used for the analysis.

Section:4 Discussion ‘
. Thcﬁnmnlperfmmameofthem—opermveswasexusmgﬁmnenlm A

’ __tnmtdmrpmﬁmbﬂlty liquidity and solvency.
1 =mswﬁm.‘mﬁamwmm0ummwm

Scanned by CamScanner



e - N == I
'\.-" ‘

ISSN: 2321-2160

. There is no significany diffe
; . ; Crence
Marketing Co-operative Societies in G::d:\‘fit}"re Net Profit ratio of the Primary Agr
a
0

luka.

35.90 | 0.000

Total

0.0016598

S =0. '
A% is <0.0 is rej
2:5;:‘;: l;iﬂ‘crersn::?(i):: st;]egclc\;::i g?oii ot/" II{CVFI of sigxﬁﬁqanoe; which signifies that there is a
operative Societies. ) atio of all Primary Agricultural Marketing Co-

i . tistics is 35.90, which i it
which signifies that there is a significant diff; i 15 greater thin the aritival v_a]ue,
B Primary Agricultural Marketing Co-operatierence in the variability of Net Profit Ratio of

ve Societies.
~Return on Assets

Huﬂ There is no significant difference in the Retu . ]
‘Marketing Co-operative Societies in Gandeyi 'Tal:k;:n on Assets of the Primary Agricultural

One-way ANOVA

Source DF SS MS F P
Between Sample | 11 | 0.0033660 | 0.0003060 | 13.13 | 0.000
Within Sample | 108 | 0.0025174 | 0.0000233
Total 119 | 0.0058834 i

S =0.004828 R-Sq=5721% R-Sq(adj) = 52.85% :

As p value is <0.05, Ho is rejected @ 5% level of significance; which signifies that there is a.
cant difference in the Return on Assets of all Primary Agricultural Marketing Co-
perative Societies.
The calculated value of F statistics is 13.13, which is greater than the critical valug
signifies that there is a significant difference in the variability of Return on Asse
mary Agricultural Marketing Co-operative Societies.

ur on Capital Employed
There is no significant difference in the Return on Capital Employed of
tural Marketing Co-operative Societies in -~ Gandevi Taluka. :
b One-way ANOVA

DF SS MS

11 ]0.1320133 | 0.0120012

108 | 0.0025549 | 0.000 0237

119 | 0.1345682
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